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Mobile Web Access, Apps on the Rise, per eMarketer
June 10, 2009

-By Adweek Staff

NEW YORK Applications of every sort have become ubiquitous in the mobile space. 

On the heels of Apple's success with the App Store, unveiled in July 2008, other device manufacturers and
operating system providers, including BlackBerry and the Android platform championed by Google, opened
their own virtual storefronts. Still others are readying for launch later this year, all hoping to take a bite out of
Apple.

eMarketer projects that mobile Internet access, through either traditional browsers or installed applications,
will see significant gains over the next five years, reaching 134.3 million mobile Internet users in 2013.

For many marketers, mobile applications constitute an increasingly necessary avenue for reaching and
engaging with their customers, whether by building a proprietary application or sponsoring a third-party effort.

In both cases, the essential challenge remains: to understand consumer behavior and craft experiences that
resonate with a target audience and integrate with other channels.

 

Save E-mail Print Most Popular RSS Reprints

1 Comments

Asterisk (*) is a required field.

* Author:

* Comment:

Senior Logistics Engineer
This position is located in our VA, St...
Richmond, VA

General Manager
Come work for the company that Forbes ...
King George, VA

Territory Sales Representative
JOB SUMMARY: As a proven salesperson, ...
Fredericksburg, VA

Sr Engineer, Logistics
This position is located in our VA, St...
Richmond, VA

ADVERTISEMENT

ADVERTISEMENT

ADWEEK POLL

Is Cannes still relevant?

Yes. Among awards shows, it's
king

No. Industry standards have
passed it by

Sort of. It's important, but not
what it was

Other:

View Results

Polldaddy.com

Search term(s)

June 14, 2009
BPM

An application cannot be opened by a banner add on
the mobile web. Do apps fly in the face of the media
buying industry ?

http://www.adweek.com/aw/our-products/newsletters/index.jsp
http://www.adweek.com/aw/awmobile.html
http://www.adweek.com/aw/subscriptions.jsp
http://www.adweek.com/aw/login/login.jsp
http://jdn.monster.com/render/adserverclick.aspx?AdID=1&ImpressionGuid=2f2c5b85-1862-3edf-3a48-20c41466a753&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=278&Premium=0&RendererID=149&code=-1&unit=-1&Header=1
http://jdn.monster.com/render/adserverclick.aspx?AdID=250291&ImpressionGuid=2f2c5b85-1862-3edf-3a48-20c41466a753&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=8662&Premium=0&RendererID=149&code=-1&unit=-1
http://jdn.monster.com/render/adserverclick.aspx?AdID=255405&ImpressionGuid=2f2c5b85-1862-3edf-3a48-20c41466a753&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=5807&Premium=0&RendererID=149&code=-1&unit=-1
http://jdn.monster.com/render/adserverclick.aspx?AdID=256896&ImpressionGuid=2f2c5b85-1862-3edf-3a48-20c41466a753&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=4103&Premium=0&RendererID=149&code=-1&unit=-1
http://jdn.monster.com/render/adserverclick.aspx?AdID=1&ImpressionGuid=e27e6254-e340-8e67-25c8-4a3b38013dcd&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=278&Premium=0&RendererID=148&code=-1&unit=-1&Header=1
http://jdn.monster.com/render/adserverclick.aspx?AdID=247959&ImpressionGuid=e27e6254-e340-8e67-25c8-4a3b38013dcd&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=7934&Premium=0&RendererID=148&code=-1&unit=-1
http://jdn.monster.com/render/adserverclick.aspx?AdID=259625&ImpressionGuid=e27e6254-e340-8e67-25c8-4a3b38013dcd&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=1383&Premium=0&RendererID=148&code=-1&unit=-1
http://jdn.monster.com/render/adserverclick.aspx?AdID=252888&ImpressionGuid=e27e6254-e340-8e67-25c8-4a3b38013dcd&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=6554&Premium=0&RendererID=148&code=-1&unit=-1
http://jdn.monster.com/render/adserverclick.aspx?AdID=247955&ImpressionGuid=e27e6254-e340-8e67-25c8-4a3b38013dcd&AffiliateGuid=6cdb7249-69ef-4419-9de1-f900e8d17466&CampaignID=7934&Premium=0&RendererID=148&code=-1&unit=-1
http://www.adweek.com/aw/data-center/index.jsp
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.addthis.com/bookmark.php?v=120&winname=addthis&pub=nielsen1&source=men-120&lng=en-us&s=&url=http%3A%2F%2Fwww.adweek.com%2Faw%2Fcontent_display%2Fdata-center%2Fresearch%2Fe3i6fda8a789c0468eb43a63a3a6d0fe590&title=Mobile%20Web%20Access%2C%20Apps%20on%20the%20Rise%2C%20per%20eMarketer&logo=&logobg=&logocolor=&ate=AT-nielsen1/-/3/f160574a714988/1/48ebbe72daad5595&adt=undefined&CXNID=2000001.5215456080540439074NXC
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.linkedin.com/shareArticle?mini=true&url=http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590&title=Mobile%20Web%20Access,%20Apps%20on%20the%20Rise,%20per%20eMarketer&summary=eMarketer%20projects%20that%20mobile%20Internet%20access%20will%20see%20significant%20gains%20over%20the%20next%20five%20years.&source=Adweek
http://www.adweek.com/aw/about-us/rss.jsp
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.emarketer.com/
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.adweek.com/aw/about-us/rss.jsp
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://www.adweek.com/aw/content_display/data-center/research/e3i6fda8a789c0468eb43a63a3a6d0fe590#
http://blog.nielsen.com/nielsenwire/
http://web.checkm8.com/adam/em/click/509195/cat=36979/uhook=718BA375FC5C/criterias=32_0_34_6_43_4_103_12_104_7_111_8_116_225_117_225047_120_4000000056_280_20_282_0_283_1_
javascript:PD_vote1707649(1);
http://www.polldaddy.com/


 

The opinions expressed in comments are those of
the individual poster. They do not necessarily reflect
the views of Adweek or Nielsen Business Media.
Attacks of a personal nature and comments that are
otherwise inappropriate may be removed.

Other

Poll: Majority Favor Action
to Limit Exec Pay
June 23, 2009

In a telltale sign of anti-corporate
populist sentiment, a majority of
respondents to a Gallup survey said

they favor federal action to limit the pay of executives at
major companies. Read Full Article

Twitter Grows 1,444% Over Last Year

Survey: Recession Impact Permanent
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TiVo, Quantcast Prep
Blended TV-Web
Audience Data
June 23, 2009

TiVo has inked a partnership
with the upstart Web analytics

firm Quantcast to begin offering advertisers audience
data that blends TV viewing and Web surfing. This
would provide buyers with a means to evaluate cross-
media campaigns from a single source. Read Full
Article
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Investing in the Cloud

—By Bob Greenberg

Another year, another Cannes -
- a smaller, quieter version.
The twin forces of global
recession and massive
technological changes are

forcing the ad industry’s most celebrated festival to
change -- just like the agencies and clients that attend
it.

Read Full Article  
More Bob Greenberg

Spanning the Irrational Divide

—By Robert  J. Morais

Stacks of marketing books,
articles and presentations
expound on the necessity for
advertising to appeal to both
consumers’ minds and hearts.

Read Full Article  
More Guest Columnists
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