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The New American Consumer
Source: BIGresearch, CIA-Trends, Sept 07-09

Confident/Very Confident in the Economy
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I have become more practical and realistic in my purchases 
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I focus more on what I NEED rather than what I WANT 
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The New American Consumer
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I have become more budget conscious
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Buying more store brand/generic 
products as a result of fluctuating gas prices
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Shopping for sales more often as a result of fluctuating gas prices
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The New American Consumer
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Shopping more online as a result of fluctuating gas prices
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Using coupons more as a result of fluctuating gas prices
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Deferred Apparel Purchases over Last 30 Days
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Deferred Home Improvement Projects Purchases over Last 30 Days
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Deferred Electronics (TV, DVD, etc.) Purchases over Last 30 Days
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Shopping Strategy 
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Planning to purchase a vacation within the next six months 
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Planning to purchase a house within the next six months 
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Planning to purchase a vehicle in the next six months 
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Average planned price range for vehicle purchase
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Disclaimer of Warranties:
BIGresearch makes no warranties, either expressed or implied, concerning: data gathered or 
obtained by BIGresearch from any source; the present or future methodology employed in 
producing BIGresearch statistics; or the BIGresearch data and estimates represent only the 
opinion of BIGresearch and reliance thereon and use thereof shall be at the user’s own risk.
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